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ORDER DIRECT AND SAVE 15% ON SELECT SERIES!

DVD & Video On Demand Catalog • Spring 2011
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Now Available! Neuromarketing: 
Consumers Under the Influence
Highlighting both psychology and business 
issues, this film shows how neuroscience 
technologies can determine how the brain 
reacts to a commercial product. Expert com-
mentary comes from Dr. Gemma Calvert, an 
Oxford-trained psychologist specializing in 
brain imaging methods; Dr. A. K. Pradeep, 
CEO of NeuroFocus; Olivier Oullier of the 
University of Provence Aix-Marseille; and  
others. Contains mature themes and explicit 
imagery. (52 minutes) © 2009 
Preview Clip Online C
$169.95 PWH43640 • DVD / VOD 

Now Available!  
A Walk Through the 20th Century with  
Bill Moyers: The 30-Second President
No single force has changed American  
politics more than television—especially  
the television commercial. In this program, 
Bill Moyers examines the phenomenon of  
the “30-second president” and the role of 
advertising in 20th-century American politics. 
The video features an interview with Rosser 
Reeves, an advertising executive who worked 
on early political television campaigns for 
Dwight D. Eisenhower. Moyers also talks  
with media pioneer Tony Schwartz, whom 
Marshall McLuhan regarded as a fellow guru 
of the electronic age, for further insight into 
the impact of television on electoral politics. 
(57 minutes) © 1984 Preview Clip Online C
$149.95 PWH42070 • DVD / VOD
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