














Media Literacy

The average person is exposed to more
than 3,000 commercial messages each
day—and probably will not recognize
almost 80 percent of them. Use this
timely and informative two-part series to
deepen your understanding of media’s
influence and to train students to critically
analyze media messages before accept-
ing them. (31-35 minutes each) [cc] ¥ ]

All videos in this series are also available
digitally. See page 2.

“A good starting point for discussing media
literacy. Recommended.”
—Educational Media Reviews Online

Teaching Media Literacy:

Asking Questions

This program explains how to teach media
literacy through the application of three basic
facts and five key analytical questions that
can be applied to any media message. This
simple and highly effective approach is rein-
forced by insights and observations provided
by important figures in the media literacy
movement. © 2006

$89.95 ¢ DVD 0QF36416-KS  VHS 0QF36416-A

Understanding Media Literacy

TV and radio commercials, Web sites and
banner ads, magazine ads, pop songs, pho-
tos, and even news articles and textbooks: all
of them are sending messages to influence
the reader/viewer/listener. What are they
each selling, and why? Savvy media con-
sumers aren’t born; they’re made, and this
program is an excellent tool for shaping the
classroom dialogue. © 2007

$89.95 ¢ DVD 0QF37089-KS e VHS 0QF37089-A

SAVE 15%!

Purchase the 2-part series today!
List Price: $179.90

Special Discount Price: $152.95
DVD 0QF37088-KS  VHS 0QF37088-A

[e€] Closed Captioned

¥ ] Video Clip Online

Media & Society: Media Literacy

NOW with Bill Moyers:

John Nichols and Robert McChesney

on the Media and Democracy

In this program, media experts John Nichols and
Robert McChesney join Bill Moyers to examine
America’s corporate media machine and the dire
implications of closed-door deregulatory deci-
sions. Nichols, Washington correspondent for
The Nation, and McChesney, author of Rich
Media, Poor Democracy: Communication Politics
in Dubious Times, discuss, among other topics,
the pernicious influence of corporate interests on
the free press, which they contend have become
a major barrier to the exercise of democracy.

(50 minutes) © 2003 [cg] ]

$89.95 ¢ DVD 0QF32930-KS e VHS 0QF32930-A

Also available digitally. See page 2.

TV Violence and You

Why are television shows created with such a
high level of violence, and how are viewers
affected by it? In this program, George Gerbner,
of the University of Pennsylvania’s Annenberg
School for Communication, and other media
experts provide insightful commentary on both
blatant and subtle TV violence. Drawn from one
week of television programming, video clips fall
into five main areas: building distrust through
stereotypes and putdowns, the impact of TV on
interpersonal relationships, news coverage and
“fiction by selection,” TV as big business, and
censorship. Some content may be objectionable.
(30 minutes) © 1995 #]

Highly recommended by MC Journal.

$89.95 « DVD 0QF6841-KS » VHS 0QF6841-A

Also available digitally. See page 2.

1 Not Available in Canada
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Surrealist Film: The Stuff of Dreams

Surrealist cinema sought to break with the con-

ventional linear narrative style in favor of chance

events and a world of the subconscious. This

penetrating program featuring Alan Williams,

author of Republic of Images: A History of French

Filmmaking, analyzes the origin, evolution, and

legacy of a cinematic movement whose stylistic

artifacts can still be found in today’s mass cul-

ture. Background on Dadaism—and the seismic

historical events that gave birth to it—sets the

stage for a nuanced discussion of Surrealism and

its use of cinema to best express the movement’s

vision during its heyday and since. Key figures

of Dadaism and Surrealism are highlighted, as

are important films such as La Coquille et le

Clergyman, L ’Etoile de Mer, and Bufiuel’s iconic

Un Chien Andalou and L’Age d’Or. A Films for

the Humanities & Sciences Production.

(39 minutes) © 2005 [c¢] ¥ ]

2006 Bronze Telly Award

Silver Plaque, Chicago International Film Festival,
non-broadcast documentary

“This is a fine primer on surrealist cinema, and one
that will nicely complement shorts collections.
Recommended.”—Video Librarian

$129.95  DVD 0QF33791-K e VHS 0QF33791-A

Also available digitally. See page 2.

The Mythology of Star Wars

with George Lucas and Bill Moyers

The struggle between heroes and villains and
the influence of a higher force are the essence
of mythology and resonate within all cultures,
providing storytellers with a natural framework
for spinning tales. In this program, George Lucas
discusses his efforts to tell old myths in new
ways, the role of faith in his own life, and the
influence of his mentor, Joseph Campbell. Using
extensive film clips from the Star Wars saga, the
discussion explores how the continuing battle
between the forces of light and darkness is best
waged when we believe in a force greater than
ourselves. Lucas says that Star Wars is ultimately
about a quest for personal transformation and
that key to this journey is a deep faith and an
appreciation for friendship, honor, and trust.

(57 minutes) © 1999 [c€] #]

Highly recommended by MC Journal.

$89.95 ¢ DVD 0QF9102-KS * VHS 0QF9102-A

Also available digitally. See page 2.

Lars von Trier: Finding Truth in Film

The cinematic movement known as Dogme 95
espouses minimalist, reality-based productions.
Although he helped found the movement, Lars
von Trier has set aside its original guidelines,
employing more elaborate filmmaking tech-
niques and higher budgets—while still creating
subtle and challenging motion pictures. This
entertaining and provocative interview illumi-
nates von Trier’s childhood, his tenuous
relationship with his parents, his views on
religion and agnosticism, his thoughts about
casting movie stars, and his opinions concerning
American culture—a particularly complex subject
since his fear of flying prevents him from visiting
the United States. (43 minutes) © 2003 [c¢] ¥ ]
$129.95 « DVD 0QF35655-KS ® VHS 0QF35655-A

Also available digitally. See page 2.

Truth or Fiction?
Photography and Ethics
Photographs have the potential to
present powerful truths—or to create
convincing fictions. This program uses case stud-
ies involving Iwo Jima, Elian Gonzalez, and O. J.
Simpson to show how images can be manipulat-
ed to influence the way viewers perceive events.
The ethics of photography and the positive and
negative impacts of digital technology, which

is steadily eroding the border between artistic
and documentary photography, are covered.
Commentary is provided by photo historian
Diana Gaston, former curator at San Francisco
Camerawork; Joel Slayton, of the CADRE
Laboratory for New Media; and others. (27 min-
utes) © 2001 ¥

$129.95 « DVD 0QF30812-KS ¢ VHS 0QF30812-A

Also available digitally. See page 2.

Order Online 24 hours/day, 7 days/week at www.films.com



Now Available! The Talking Picture:
The Impact of Mass Media in Kenya, Mali,
South Africa, and Uganda

As Africa continues to modernize, the influence
of the media in daily life is growing ever larger.
This program examines the importance of the
press, radio, the Internet, and TV via segments
involving the Sowetan, a widely circulated South
African newspaper that has its roots in the
anti-apartheid struggle; KKC Kagadi, a rural
community radio station in Uganda; Kenya-based
Africa Online, an Internet service provider with
a pan-African reach; and ORTM, the national
broadcaster of Malian television. In the process,
the program addresses racism, women’s issues,
grassroots entrepreneurship, access to online
information, and the exploitation of street chil-
dren—particularly twins. (Portions in other
languages with English subtitles, 50 minutes)

© 2004 [cd @D

$149.95  DVD 0QF39453-K  VHS 0QF39453-A

New! Bill Moyers Journal: Body of War
As the Iraq War enters its sixth year,
American military casualties have reached
approximately 34,000 dead and wounded.
“But numbers aren’t personal,” says Bill
Moyers. “The only way truly to understand
the human cost of this war is to know some-
one who is bearing it.” In this edition of the
Journal, Moyers interviews iconic talk show
host Phil Donahue and award-winning docu-
mentarian Ellen Spiro on their film Body

of War, an intimate portrait of Tomas
Young—a young man who joined the Army
to fight in Afghanistan, was deployed instead
to Iraq, and was shot and paralyzed from the
mid-chest down on his fifth day in-country.
Extensive excerpts from the documentary are
included. Broadcast dates: March 21, 2008,
and May 30, 2008. (56 minutes)

© 2008 [eg] #]

$89.95 ¢ DVD 0QF39400-K ¢ VHS 0QF39400-A

Also available digitally. See page 2.

[c€] Closed Captioned Audio Description

¥ ] Video Clip Online

Media & Society: Survey

New! Bill Moyers Journal:

The Reverend Jeremiah Wright Speaks Out
“Did you ever imagine that you would come to
personify the black anger that so many whites
fear?” In this program, Bill Moyers interviews the
Reverend Jeremiah Wright—Senator Barack
Obama’s pastor—in his first broadcast interview
since he became embroiled in controversy over
decontextualized sermon excerpts appearing in
the media. Offering a full view of the man and
his ministry, the Journal chronicles Dr. Wright's
career; goes inside his church, the Trinity United
Church of Christ; and gets his take on black lib-
eration theology and the sermons at the center
of the media firestorm. Broadcast date: April 25,
2008. (57 minutes) © 2008 [c¢]

$89.95 ¢ DVD 0QF39492-K ¢ VHS 0QF39492-A

New! Bill Moyers Journal: The Press

and the Campaign / Rage on the Radio

As the McCain and Obama campaigns surge
ahead, mythologizing and mud-slinging vie with
facts and platforms for the attention of the elec-
torate. In this edition of the Journal, Bill Moyers
sits down with NPR’s Brooke Gladstone and
Pulitzer prize-winning journalist Les Payne to
discuss the struggle to report the truth—and to
get it noticed—in such partisan and polarized
times. In addition, Moyers takes a tough look at
the hostile industry of shock jock media with a
hard-hitting examination of its effects on the
nation’s political discourse. What happens when
America’s airwaves fill with hate? Broadcast date:
September 12, 2008. (53 minutes) © 2008 [e¢]
$89.95 ¢ DVD 0QF39907-K ® VHS 0QF39907-A

1 Not Available in Canada

FILMS FOR THE HUMANITIES & SCIENCES® » 800-257-5126
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Teens Hooked on Porn

Whether they live in America, Britain, or else-
where, most teenage boys have been exposed to
some form of pornography. But the Internet has
radically escalated that exposure—to the point at
which many adolescents are addicted. This pro-
gram follows the stories of teenage porn addicts
as they struggle with the issues that drive their
behavior—although not all are open to soul-
searching. Darryl, age 17, doesn’t think he has

a problem, but 16-year-old Malcolm has recog-
nized his addiction and has begun seeing a
therapist. Colin, age 14 and a devout Christian,
needs help too but is unsure about approaching
his pastor. All of their stories are tied together by
issues of anger, aggression, and inhibition, and
raise questions about the role of parents. A
BBCW Production. (57 minutes) © 2007 [€¢] #] $
$89.95 » DVD 0QF37386-KS © VHS 0QF37386-A

Also available digitally. See page 2.

Kids and the Media

How are children affected by television? Do they
tend to mimic televised violence? This video
studies the connection between kids and the
media in today’s society, and the need to make
TV a positive force in child development.

(22 minutes) © 2000 [cg] #]

$59.95 » DVD 0QF34911-KS e VHS 0QF34911-A

Also available digitally. See page 2.

© 2007 [cg] &

The Extremes of Fashion:
Women’s Couture and the Media

Fashion show runways, photo shoots, the play-
grounds of the chic and stylish: this program
illustrates the cycles of women’s couture through
the ’50s, '60s, and *70s—and the portrayal of
women in the media as they progressed through
the postwar decade, the civil rights movement,
Beatlemania, the Vietnam War, and the era of
women’s lib. Plenty of designer names are
dropped, both from then and now, as viewers
are presented with a kaleidoscope of relentlessly
captivating creations from Europe and the U.S.
Whether covering everything or baring all, fash-
ion liberates even as it objectifies. Contains
nudity. (53 minutes) © 2006 [c¢] #]

$149.95  DVD 0QF37152-KS ¢ VHS 0QF37152-A

Also available digitally. See page 2.

Adult Entertainment: A Psychosocial Study
of an American Obsession—Educator’s Edition
Award-winning director Lance Tracy balances serious science with tongue-
in-cheek humor to create a documentary scrutinizing the scope and effects
of pornography that is informative, compelling, and unsettling.
Constructing an experiment to identify attitudinal and behavioral changes
that manifest as a result of viewing porn—a study in the manner of the
Annenberg School of Communications and California State
University studies—Tracy tracks two men, one single and
one married, for 60 days. The effects of a 30-day regimen
of X-rated DVDs, Internet porn, adult mags, sex shops,
and strip clubs, followed by a 30-day readjustment period,
are both illuminating and dismaying. Porn addiction, the sex-
industrial complex, and porn-related freedom of speech issues are
also explored. Commentary by the University of Pennsylvania’s Mary
Anne Layden; Judith Reisman, author of “Soft Porn” Plays Hardball;
Robert Weiss, of the Sexual Recovery Institute; Michael Castleman,
author of Great Sex; and psychologist Daniel Linz is featured.
Contains mature themes and explicit language and imagery. Some
language may be offensive. Also included are an expurgated audio
track and 18 video clips on topics ranging from porn statistics,
to the effects of porn on sexual and emotional intimacy, to the
influence of porn on children (DVD only). Viewable/printable doc-
uments such as the actual 88-question study survey and the survey
results for the single subject, the married subject, and his wife are
available online. (55 minutes + 24 minutes of bonus material)

“An accomplished film.”—Sundance
$149.95  DVD 0QF37311-K e VHS 0QF37311-A
Also available digitally. See page 2.

Order Online 24 hours/day, 7 days/week at www.films.com



Now Available! Manga World

Filmed in Japan, this program pushes beyond
the stereotypes to objectively examine the
history of manga, how manga are drawn, and
manga’s influence on Japanese life as illustrated
by cosplay bars, where people dress up as their
favorite characters; manga kissa, 24/7 manga
cafés; and Comicket, the twice-annual comics
market that draws hundreds of thousands of visi-
tors. The program also introduces viewers to a
cross-section of mangaka icons: Vagabond cre-
ator Takehiko Inoue; Naoki Urasawa, author of
The Pushman and Other Stories; Jiro Taniguchi;
Yoshihiro Tatsumi; and Kan Takahama. (Portions
in Japanese with English subtitles, 52 minutes)
© 2005 [cg] ¥]

$149.95  DVD 0QF39142-KS e VHS 0QF39142-A

Also available digitally. See page 2.

Telenovelas: Love, TV, and Power

If TV is the opiate of today’s masses, then

the Latin American telenovela—broadcast six
days a week in prime time to more than 120
countries—is the leading genre. This program
examines the cultural impact of the telenovela
and its influence on Latin American power poli-
tics. Interviews with sociologist Joan Luis von
Tilburg; media moguls Emilio Azcarrage and
Roberto Marinho; and others are included, along
with generous clips from the sensational By
These Streets, which closely parallels Venezuelan
news events, and the mega-popular Brazilian
romantic melodrama Body and Soul.

(59 minutes) © 1995 #]

$149.95  DVD 0QF11687-KS » VHS 0QF11687-A

Also available digitally. See page 2.

[e€] Closed Captioned

¥ ] Video Clip Online

Media & Society: Survey

Popular Culture:
Rage, Rights, and
Responsibility

In this Fred Friendly
Seminar, Harvard
Law School’s Charles
Ogletree stimulates a
vigorous exchange on
the tension between
artistic expression,
freedom of speech,
and social responsibil-
ity. Presented with scenarios involving antisocial
and sometimes violent messages in mass media,
Richard Dreyfuss, Def Jam Recordings’

David Harleston, the ACLU’s Nadine Strossen,
Congressman Barney Frank (D-MA), and other
distinguished panelists examine the impact that
TV, music, and the movies have on young
people, the police, and public attitudes toward
society in general. In addition, the program
explores how the disenfranchised express their
often-stifled views through entertainment venues.
(58 minutes) © 1992 ¥]

$129.95 « DVD 0QF10451-KS e VHS 0QF10451-A

Also available digitally. See page 2.

Andy Warhol: Images of an Image

At once banal and provocative, the works of
Andy Warhol sardonically comment on the ubiq-
uity of mass media in modern America. This
program takes a look at the Pop Art movement
and the life of Warhol through a penetrating
investigation of his deadpan 7en Lizes. The
painting exemplifies his fascination with—and
his indifference to—celebrities as objects no less
commodified than a simple can of soup.

(31 minutes) © 1999 ¥]

$89.95 ¢ DVD 0QF31233-KS e VHS 0QF31233-A

Also available digitally. See page 2.

1 Not Available in Canada

FILMS FOR THE HUMANITIES & SCIENCES® » 800-257-5126
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The Public Mind

This series explores “image and reality in America” —how public
opinion is formed through the mingling of fact and fiction in a society
saturated with images. The series examines the impact on democracy
of a mass culture whose basic information comes from image-making,
the media, public opinion polls, public relations, and propaganda.

The series explores the following issues: are we able, any longer, to
distinguish between truth and fiction? When the line is steadily and
pervasively blurred, what happens to the consent of the governed?

Do we even know we are ill-informed? (60 minutes each) © 1989 [c¢] ¥ ]

All videos in this series are also available digitally. See page 2.

Consuming Images

This program looks at a society inundated with
visual images. From billboards to bus stops,
from rock videos to newsstands, mass-produced
images have become the very air we breathe.
What is this cultural atmosphere saying to us
and about us? Why should we care? Ever since
the pioneers of public relations and advertising
spoke about the “engineering of consent,” social
critics have analyzed its effects. For some, it
reveals pure manipulation—the appropriation of
language and meaning, the trivializing of life and
thought. For others, it is the dawning of a new
era—the printed word is dead and art and com-
merce are now joined in ever more sophisticated
ways.

$89.95 » DVD 0QF4932-KS * VHS 0QF4932-A

Leading Questions

This program examines the power of profession-
al pollsters to influence public opinion. Public
opinion pollsters and market researchers serve
virtually every facet of American culture. Nearly
everyone—from the makers of cake mix to
television executives and candidates for public
office—seeks to become the intimate of our
private opinions for the purposes of their own
strategies. In the hands of campaign consultants,
the sophisticated techniques of market research
become tools of political persuasion and “lead-
ers” wind up finding out what we think, so they
can tell us what they think is what we think,
too. “If the toothpaste doesn’t live up to your
dreams, you are out a dollar fifty-seven,” notes
one observer. “With political candidates, the
stakes are much higher.”

$89.95 » DVD 0QF4933-KS e VHS 0QF4933-A

llusions of News

This program looks at the impact of the visual
image on news and politics in the electing of
Presidents and the governing of America. While
projecting a self-serving image has long been
an understandable part of American politics, the
1980s produced a marriage of sophisticated
news manipulation by political candidates and
a willingness of the news media to dance to the
candidate’s tune. To what extent has this manip-
ulation contributed to political apathy on the
part of the American public? The program looks
at the changing values in journalism, including
the increasing monopolization of the media

and the use of pictures over ideas by television
news. Says Michael Deaver, a former advisor

in the Reagan White House, “The media, while
they won’t admit it, are not in the news busi-
ness. They're in the entertainment business.”
$89.95 ¢ DVD 0QF4934-KS © VHS 0QF4934-A

The Truth About Lies

The public mind is often deceived by those

who manipulate it, and it deceives itself, as well.
This program examines how deception has influ-
enced some of the major events of our recent
past and how self-deception shapes our personal
lives and the public mind. Why do trusted peo-
ple in public life lie to us and to themselves?
Can a society die from too many lies? Do our
institutions demand loyalty at the expense of

the truth? The program explores such events as
Watergate, the war in Vietnam, and the explo-
sion of the space shuttle Challenger, and reveals
the pressures that led to the denial of truth and
the distortion of reality. Among those inter-
viewed are John Dean, former counsel to
President Nixon, and Roger Boisjoly, a Morton
Thiokol engineer who tried to postpone the
launch of the Challenger.

$89.95 ¢ DVD 0QF4935-KS * VHS 0QF4935-A

SAVE 15%!

Purchase the 4-part series today!
List Price: $359.80

Special Discount Price: $305.85
DVD 0QF4931-KS » VHS 0QF4931-A

Order Online 24 hours/day, 7 days/week at www.films.com



Media & Society: Survey

Integrating Media into the Classroom

An increase in confidence and comfort level with high-tech teaching tools is the key to unlock-
ing the full potential of educational media in the classroom. In this inspiring and informative
two-part series, educators and media specialists with firsthand experience of the challenges
and rewards of integrating media into the classroom share their in-depth knowledge.

Watch these videos to gain insight into how you can use technology to improve your lessons,
create a more constructivist learning atmosphere, increase student understanding and
retention, and motivate your students to learn as never before.

Want to workshop Integrating Media into the Classroom? A facilitator’s workbook comes with
purchase of the series, and each video is accompanied by its own viewable/printable viewing
guide available online. (30 minutes each) © 2005 [c¢] ¥ ]

All videos in this series are also available digitally. See page 2.

Chris Statuette, Columbus International Film & Video Festival
Highly recommended by Educational Media Reviews Online.

Practice and Case Studies

Welcome to the multimedia learning environ-
ment! In this video, middle school, high school,
and college media specialists and instructors
invite viewers into the classroom to see for
themselves how colleagues are tapping into

Theory and Research

“To be able to integrate as many of the multiple
intelligences as possible into a single codified
approach is extremely powerful and beneficial,”
says media theoretician Lou Fournier Marzeles.
In this video, he and other recognized experts

review the history of educational media and then
clearly state the case for media as a powerful—
and highly effective—classroom tool. “By using

the power of media to improve teaching and
enhance learning. Drawing on their direct expe-
rience, they offer practical advice, tips, and

a lot of images in the classroom, are we really
going to raise our test scores?” asks Dr. Lynell
Burmark, author of Visual Literacy: Learn

to See, See to Learn. “The answer to that is
unequivocally Yes.” Program segments include
“History and Context,” “Supporting Research,”
“Delivery Modes and Methods,” “What Media
Can Do for My Students,” and “The Future of
Media in the Classroom.”

examples to show how to use media to support
instructional strategies, develop ideas on teach-
ing, and engage students. Program segments
include “Why Use Media,” “Choosing Media,”
“Preparing Media for the Classroom,” “During
and After,” and “Case Studies”—footage of real
educators who are really putting theory into
practice.

$49.95 ¢ DVD 0QF34584-K ¢ VHS 0QF34584-A

SAVE 15%!

Purchase the 2-part series today!
List Price: $99.90

Special Discount Price: $84.95
DVD 0QF34582-K « VHS 0QF34582-A

$49.95 ¢ DVD 0QF34583-K * VHS 0QF34583-A

Globalization and the Media

This program canvasses some of the dissent by exploring
contflicts of interest within the media and showing how
technology, such as the camcorder and the Internet, is chal-
lenging the monopoly of big news broadcasters. Differences
between mainstream and “indie” media are highlighted in
coverage of the economic summits and related protests in
Genoa and Seattle. Among those interviewed are Danny
Schechter, director of Mediachannel.org; Katharine Ainger,
editor of New Internationalist magazine; and Chris Cramer,
president of CNN International News. (22 minutes)

© 2001 W

$129.95 « DVD 0QF30186-KS * VHS 0QF30186-A

Also available digitally. See page 2.

FILMS FOR THE HUMANITIES & SCIENCES® » 800-257-5126 29
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Media Interrupted

The Dissection of Media in American Culture

It can sway what we do. It can
affect what we buy. It can even
alter our views of the people

around us. This fast-paced

three-part series investigates the
pervasive influence of the media in American
culture. Commentary by Temple University’s

George Gerbner, New York University’s Todd

Gitlin, and Seventeen senior editor Melanie

Mannarino is combined with on-the-street

interviews and visual examples to provide

eye-opening insights into how television,
newspapers, the Internet, and other media
shape people’s perceptions. A Cambridge

Educational Production. (25 minutes each)

© 2001 ]

best

seller!

All videos in this series are also available digitally.

See page 2.

Why We Do What We Do

Beginning with a concise history of the media,
this program explores the effects of TV and
other information and entertainment sources
on personal attitudes and actions as well as on
public opinion. The impact of how appearance,
language, and behavior are portrayed is consid-
ered. Tips on becoming a more critical viewer
are included.

$69.95 » DVD 0QF11741-KS e VHS 0QF11741-A

Why We Buy What We Buy

In a consumer culture, the pressure to buy can
be as subtle as it is relentless. This program
introduces the craft of advertising, explaining the
difference between needs and wants while ana-
lyzing the power of celebrity endorsements, the
psychological advantage of product placement,
and other aspects of the business of steering
wallets to cash registers.

$69.95 ¢ DVD 0QF11742-KS e VHS 0QF11742-A

Sexual Stereotypes

More than ever before, Americans are being
bombarded—and acculturated—by the media,
and only discerning individuals will recognize
the sexual biases that all too often are a part of
each day’s worth of information and entertain-
ment. This program focuses on identifying and
looking beyond categorical stereotypes of
women, men, gays, and lesbians.

$69.95 ¢ DVD 0QF11743-KS e VHS 0QF11743-A

SAVE 15%!

Purchase the 3-part series today!
List Price: $209.85

Special Discount Price: $178.40
DVD 0QF11740-KS » VHS 0QF11740-A

Order Online 24 hours/day, 7 days/week at www.films.com




Images in Media

The pictures in our heads that define who we
are and help us neatly categorize others are
increasingly shaped by the newspaper, maga-
zine, film, and TV images that bombard our
senses. To convey a message quickly, these
images often rely on stereotypes and primal
reflexes that can foster in an audience an
inordinate fear of violence, racial and ethnic
prejudices, diminished self-worth, and even eat-
ing disorders as young women attempt to mimic
the look of high-fashion models. This program is
a behind-the-scenes look at the media’s image-
makers, from the first photographers to today’s
Madison Avenue wizards, and asks some disturb-
ing questions about the self-selected few who
hold a distorted mirror up to our society.

(28 minutes) © 1997 ¥]

$89.95 » DVD 0QF8518-KS * VHS 0QF8518-A

Also available digitally. See page 2.

Media History

This program is an excellent survey of the histo-
ry of mass media. Academic and industry experts
discuss the invention and impact of the printing
press, telegraph, and telephone, all of which
have allowed information to be easily transmit-
ted over great distances. Mass media as it is
currently evolving is also examined in depth.
During the 1920s and 30s, radio dominated
entertainment and the news and changed
America’s social habits. The advent of broadcast
television in the 1950s and the rise of the Big
Three networks further shaped America’s culture.
In the 80s and into the 90s, broadcast TV
audience-share has declined due to cable and
satellite television, VCRs, and Nintendo, and
broadcasting has yielded to narrowcasting.
Today, globalization and technological conver-
gence are redefining the boundaries of
communications. Where is all this leading the
media industry? Only tomorrow will tell for sure.
(28 minutes) © 1997 ¥ ]

$89.95 ¢ DVD 0QF8517-KS © VHS 0QF8517-A

Also available digitally. See page 2.

[e€] Closed Captioned

¥ ] Video Clip Online
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Media Gonvergence

The telephone, the television, and the computer
are three of the most potent inventions of the
20th century and have completely transformed
world society. But what happens when you
combine all three into one powerful communica-
tions medium? This program examines the
growing convergence of phones, TVs, and com-
puters in Cyberspace and the radical impact on
businesses, homes, and schools in this “many-
to-many” communications model. Is the day
coming when we can satisfy most of our shop-
ping, banking, security, and entertainment needs
while sitting in front of one smart, multipurpose
screen? Is the long-predicted school-without-
walls finally here? If so, what will daily life be
like in the world we are on the road to creating?
(28 minutes) © 1997 #]

$89.95 ¢ DVD 0QF8520-KS ¢ VHS 0QF8520-A

Also available digitally. See page 2.

Mass Communication, Part 1:
Forging an ldentity
During the first half of the 20th century, news-
papers, radio, and newsreels became America’s
eyes and ears, creating a collective conscious-
ness. Although mass communication assisted
in bringing the country through the Great
Depression, it also fostered abuses such as yel-
low journalism and the Red Scare. This ABC
News program anchored by Peter Jennings takes
a critical look at how the media rose to such
prominence, covering the period spanning U.S.
involvement in World War I and the onset of the
Cold War. (38 minutes) © 1999
Recommended by The American Film and

Video Review.
$89.95 ¢ DVD 0QF10296-KS * VHS 0QF10296-A

Mass Communication, Part 2:

Toward a Global Village

With the advent of affordable television sets, the
influence of the media on American life mush-
roomed, all too frequently blurring the line
between advertising and information, fiction and
fact. This ABC News program anchored by Peter
Jennings focuses on the way in which both the
silver screen and the television screen have
reflected America’s national culture and even
shaped the country’s perception of events during
the turbulent decades of the latter half of the
20th century. (32 minutes) © 1999

Recommended by The American Film and
Video Review.
$89.95 » DVD 0QF10297-KS * VHS 0QF10297-A

1 Not Available in Canada
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New! Rupert Murdoch: Media Emperor

How did the heir to a small Australian newspaper
become the ruler of a global media empire? How
has he altered the face of publishing, broadcasting,
media consumption, and even politics? This program
examines the career of Rupert Murdoch, focusing on
his creation of highly successful media establish-
ments at the expense, many say, of substance and
journalistic integrity. Outlining Murdoch’s upbringing
and sink-or-swim appropriation of the family
business, the film describes his entry into British
publishing, the violent labor conflicts it touched

off, and his eventual expansion into television and
worldwide media. Expert commentary comes from
Jon Fine of BusinessWeek, Emma Duncan of

The Economist, and FAIR founder Jeff Cohen.

(52 minutes) © 2007 [ec]

$149.95  DVD 0QF39621-KS ¢ VHS 0QF39621-A
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